
 
Web-Based Media Addressing 

Sexual Exploitation 
 
Commercial Sex Trade 

 
         

Call+Response  
 

Started by Justin Dillon, the documentary �Call+Response� seeks to raise 
awareness through music and film about the crisis of Modern Day Slavery.  
These videos, along with a trailer for the movie �Call+Response,� can also 

be viewed on the Call+Response website: http://www.callandresponse.com 
 
Media Clips: 

• $32 Billion (31 sec) http://www.youtube.com/watch?v=fUQa6MCv7PM 
• Cold War Kids (22sec) http://www.youtube.com/watch?v=UGGvmu3C9xI 
• A Definition (29 sec) http://www.youtube.com/watch?v=3JTauOsy3Wc 
• llegal everywhere (29 sec) http://www.youtube.com/watch?v=EmSS-

xGAzPQ 
 

  

United Nations Office on Drugs and 
Crime: Open Your Eyes to Human 

Trafficking 
 
Media Clips: 

• Open Your Eyes (30 sec) http://www.unodc.org/unodc/en/multimedia/un.gift-
psa-open-your-eyes.html  

• Work Abroad (30 sec) http://www.youtube.com/watch?v=TjIOcQMAQVA 

 
 
     
 



 

I Stop Traffic 
A human trafficking awareness campaign started by actor Michael Cory 
Davis.  The website has information on human trafficking, highlights 
multiple films about the issue for purchase, identifies action steps 

individuals can take, and a provides a tongue-in-cheek 5 minute clip about trafficking. 
www.istoptraffic.com  
 
Media Clip: 

• Human Trafficking (54 sec) http://www.youtube.com/watch?v=1TMkjTgp3mc 
• Test Drive (1 min) http://www.youtube.com/watch?v=ENw5pDGyvb4 
• Other Commercials: www.istoptraffick.com 

 
 
 
     

Free the Slaves 
Campaign 

Free the Slaves is an organization based out of DC 
and LA that is committed to ending human trafficking, 
both locally in the US and globally.  Their website 

includes information about the issue, books, links to �slave-free� clothing and goods, 
actions steps, interactive �slavery maps�, success stories, and ideas for artists and 
faith communities.  www.freetheslaves.net  
 
Media Clips: 

• �Slavery 101�(12 min) http://www.freetheslaves.net/Page.aspx?pid=348   
• Additional media clips: http://www.freetheslaves.net/Page.aspx?pid=316   

 
 
 

Red Card for Forced 
Prostitution against 

Trafficking in Women  
Amnesty International, the Coalition Against Trafficking in 
Women (CATW), and various church-based organizations 
worked to highlight concerns about forced prostitution and 

sex trafficking around the 2006 World Cup � where it was anticipated that between 
30,000 and 60,000 women and girls may have be dragooned into the �sex huts� 
being established in many of the 12 venues for the tournament in Germany. Anti-
trafficking groups point out that vulnerable women have been trafficked into 
Germany to meet the extra �demand� created by advertising for sex services. 
 
Media Clips: 

• Bidding http://www.frauenhandeleuro08.ch/en/spot/  
 



 
 

Ruhama: Ireland�s Anti-
Trafficking Campaign 

A TV campaign in Ireland to raise awareness about trafficking 
into the country. Created with the support of the Department of 
Justice and Law Reform. 
 

Media Clip: 
• Trafficking in Ireland (32 sec) 

http://www.youtube.com/watch?v=rhK8esE45rI 
 
 
 
 

 

 Not For Sale    

This clip allows viewers to learn about human trafficking from those 
around the world that have been in bondage as well from those fighting 
modern slavery.  
 

Media Clips Available At: 
• http://www.youtube.com/user/NotforSalecampaign 

 
 
 

Initiative against Sexual 
Trafficking 

IAST exists to create and equip a new abolition movement for the 
eradication of sexual trafficking, the protection of survivors, and the 
prosecution of traffickers and exploiters. Their websites features books, 
articles, videos, and additional resources. 
 

Media Clips Available At: 
• http://www.iast.net/resources.htm 

 
 
 

stop the traffik 
STOP THE TRAFFIK is a growing global movement of individuals, communities and 
organizations fighting to PREVENT the sale of people, PROTECT the trafficked and 
PROSECUTE the traffickers. This link provides downloadable resources 
including films, campaign ideas, power point presentations, posters, ideas  
for fundraising, merchandise and many others: 
 
Media Clips Available At:  



http://www.stopthetraffik.org/resources/ 
 
 
 
 

 

National runaway switchboard 
The mission of the National Runaway Switchboard (NRS) is to help keep 
America�s runaway and at-risk youth safe and off the streets. The organization 
serves as the federally designated national communication system for runaway 
and homeless youth.  
 
Media Clips Available At: http://www.1800runaway.org/media/library.html 

 

Demand 
 
 
 

     

Dear John Campaign 
"Dear John� is a public education campaign to end the commercial 
sexual exploitation of children. The campaign seeks to educate and 
activate audiences to help stem the problem.  
 
Media Clips (32 Seconds Each) 
 

• http://www.youtube.com/watch?v=hvd4_IWQnjA 
http://www.youtube.com/watch?v=z70czQc8sCo 
http://www.youtube.com/watch?v=0h3QMzxsiFQ  

 
 

Shared Hope 
International 

Shared Hope International strives to: 
increase awareness of sex trafficking to 

reduce demand and supply for further victimization of women and children; 
assist women and children out of sexual trafficking, commercial sexual 
exploitation by street gangs, and other conditions of modern day slavery; 
and build communities that heal and empower women and children who have 
been victimized by traffickers, gangs and pimps. 



• Domestic Minor Sex Trafficking (38 min) 
http://www.sharedhope.org/what/videos.asp 

• Demand (45 min) http://www.sharedhope.org/what/videos.asp 
 

Commercial Child Exploitation 
     

GEMS-Girls Are Not For 
Sale Campaign  

Girls Educational & Mentoring Services (GEMS) is the only 
organization in New York State specifically designed to serve girls and young women 
who have experienced commercial sexual exploitation and domestic trafficking. 
GEMS was founded in 1999 by Rachel Lloyd, a young woman who had been 
sexually exploited as a teenager. GEMS has helped hundreds of young women and 
girls, ages 12-21, who have experienced commercial sexual exploitation and 
domestic trafficking to exit the commercial sex industry and to develop to their full 
potential. GEMS provides young women with empathetic, consistent support and 
viable opportunities for positive change. 
 
Media Clips:  
PSA (1 min) http://www.youtube.com/watch?v=T7Z69YTPTHA 
Very Young Girls (1 min 30 sec) http://www.youtube.com/watch?v=7fX6EaHuRCg 
Making of A Girl (5 min) http://www.youtube.com/watch?v=ZvnRYte3PAk 
    

Someone�s Daughter 
 

In 2005 Women in Film and Television Atlanta joined forces to create The Center to 
End Adolescent Sexual Exploitation (CEASE), a project of the Juvenile Justice Fund in 
Atlanta, to produce this piece. 
 
Media Clip: 
(32 sec) http://www.youtube.com/watch?v=W26H6Yay3eM 
 

 
 
 

Canadian centre for child 
protection 

Part of the �Stop Sex with Kids� Campaign.  They also have internet safety videos on 
their website. 
 



Media Clips Available: 
http://www.protectchildren.ca/app/en/cfm 
 
 
 
 

Child Sex Slavery: Stop the 
Pain 

The Khmer Students Society at Penn State University are 
fighting Child Sex Slavery & Human Trafficking in the United 
States with their "Stop the Pain Campaign".  They started 
the campaign to create awareness about the issue and raise 
funds for the Somaly Mam Foundation.  They sell T-shirts 

and bracelets and they have a Facebook page.   
 
Media Clip: 
(4 min) http://www.youtube.com/watch?v=azBVHFGzHkU  
 

Sex Tourism 
 

ECPAT International  
ECPAT, in conjunction with Air France, has created a child sex tourism 
in-flight video to be shown by the airline on their flights.  
 

 
Media Clip: 
Child Sex Tourism (1 min 30 sec) http://www.youtube.com/watch?v=Xo8qbxUhGfI 
 

 

SOS Morocco 
SOS Morocco is an independent social development organization.  
Their programs and agenda range from peaceful marches to music 
concerts. They aim to create forums in Morocco where other 
international social humanitarian organizations and artists can join 
in making a difference in a children�s lives 

.  
Media Clips:  

• Morocco (57 sec) http://www.youtube.com/watch?v=W9gPjAXIC8s  
• Australia (50 sec) http://www.youtube.com/watch?v=NSllckryD2U  

 

 
 



Pornography 

 
 
 
 
 

 
 

The Price of Pleasure 
Once relegated to the margins of society, pornography has become 
one of the most visible and profitable sectors of the cultural 
industries in the United States. It is estimated that the pornography 

industry's annual revenue has reached $13 billion. At the same time, the content of 
pornography has become more aggressive, more overtly sexist and racist. The 
website offers clips from the film: 
 
Media Clips Available At: 
http://www.thepriceofpleasure.com/clips.html 

 
Sexual Violence 

 
Promoting awareness victim 

empowerment 
Promoting Awareness, Victim Empowerment (PAVE) is a multi-chapter national 
501c3 nonprofit organization that uses education and action to shatter the silence of 
sexual violence through targeted social, educational and legislative tactics. There are 
a few videos featured on their website. 
 
Media Clips Available At: 
http://www.pavingtheway.net/videos.html 
 
 

 
 
 

Illinois coalition Against Sexual 
Assault 

The Illinois Coalition Against Sexual Assault (ICASA) is a not-for-
profit corporation of 33 community-based sexual assault crisis 
centers working together to end sexual violence. Each center 

 



provides 24-hour crisis intervention services, counseling and advocacy for victims of 
sexual assault and their significant others. Each center presents prevention 
education programs in Illinois communities.  
 
Media Clips Available At: 
http://www.icasa.org/index.aspx?PageID=423 
 
 
 

Men can stop rape 
Men Can Stop Rape works to institutionalize primary prevention of 
men�s violence against women through sustained initiatives that 
generate positive, measurable outcomes in populations throughout 
the world.  
 

Media Clips Available At: 
http://www.mencanstoprape.org/info-url2699/info-url.htm 
 
 
 


